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Source: RBS The Royal Bank of Scotland: Media: Publishers  Best Play  on ad recovery. Mar 2010

+6.1% 
2010 FY 
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Source: ABC, Apr-Jun/Jan-Jun 2010, analysed by The Newspaper Works
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Source:  ABC, aggregated and annualised by The Newspaper Works.  Comparison of  Australian national, metro 

and large regional titles, 2009 vs 1999.
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Source:  ABC circulation, annualised
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Source: RBS The Royal Bank of Scotland: Media: Publishers  Best Play  on ad recovery. Mar 2010





Newspaper readership: Roy Morgan Single Source 12 months ending December 2009, 5 cap cities, All18+

Sunday TV news audience: OzTAM: Weeks 1-52 2009 Audience Sun Commercial News, 5 cap cities, All18+

Sources: ABC Jan-Mar 2010/ Jul-Dec 2009, Roy Morgan Single Source
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Source:  Roy Morgan Single Source. People 14+, read any Newspaper incl. communities in last 7 days, Jul 09 – Jun 10.
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Source:  Roy Morgan Single Source. People 14+, read any Newspaper incl. communities in last 7 days, Jul 09 – Jun 10 vs Jul 99 – Jun 00
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Newspaper readership: Roy Morgan Single Source 12 months ending December 2009, 5 cap cities, All 18+. 

Sunday TV news audience: OzTam Weeks 1-52 2009. Audience Sun Commercial News. 5 cap cities, All 18+.



FACT#20

Source: OzTAM. *The 2005  Australian Open Men’s Tennis Final is the most watched  TV event since OzTAM began 
collecting ratings in 2001. 
On average, 7.2 million people read Sunday metropolitan newspapers every week (Roy Morgan Research, July 2009 –
June 2010. All people 14+. Net readership).
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*The 2003  RWC Final is the second most watched TV event since OzTAM began collecting ratings in 2001. The average report4ed 
audience was 4.01M .   On average, 6.2 million people read Saturday metropolitan newspapers every week (Roy Morgan 
Research, July 2009 – June 2010. All people 14+. Net readership).
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Source: OzTAM ratings reported by SMH/Mumbrella including regional viewers. 
On average, 7.2 million people read Sunday metropolitan newspapers every week (Roy Morgan Research, July 2009 – June 
2010. All people 14+. Net readership).
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Source:  Roy Morgan Single Source. People 14+, read any Newspaper incl. communities in last 7 days/ accessed 

the Internet at least monthly, July 09 – June 10 
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Source:  Roy Morgan Single Source. People 14+, total average issue readership of national and metropolitan 

daily (mon-fri) newspapers, Jul 2009 – Jun 2010.
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Readership Source: Roy Morgan Single Source 12 months ending December 2009, 5 cap cities, People 14-24

TV Source: : OzTAM Weeks 1-52 2009, 5 cap cities, People 14-24
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Readership Source: Roy Morgan Single Source People 14-29, read any newspaper incl. communities in 

last 7 days/visited Facebook in last 7 days, July 09-June10
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Example1
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Example2
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Source: Newspapers Today  
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1 Nine News ninemsn 

2 Sydney Morning Herald Fairfax Digital 

3 news.com.au News Digital Media 

4 The Age Fairfax Digital 

5 Herald Sun - News News Digital Media 

6 Yahoo!7 News Yahoo!7 

7 The Australian News Digital Media 

8 Daily Telegraph - News News Digital Media 

9 BBC News BBC 

10 Fox Sports - News Premier Media Group 
Nielsen Onl ine/Market Intel l igence/Domestic/June 2010 
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Source: Combined downloads for iPhone & iPad devices as at 30.06.10.  Domain, MyCareer, The Australian iPad app 
first month,  Herald Sun SuperCoach iPhone app since Feb, Herald Sun SuperFooty iPhone app since May
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Source: CIA World Factbook, June 2010, CIESIN Columbia University



FACT#44

Sources: ABC Australia, World press trends 2009, CIA World Factbook

Australia 

Most markets served 

by a single 

metro/regional daily 

newspaper

USA

Many markets served 

by multiple 

metro/regional daily 

newspapers or small 

circulation titles

UK 

10 large national daily 

newspapers dominate 

and compete with one 

another
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